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Message from the Governor

Tihe year 2010 wea another year that teated the Towram Authanty of Thailand (TAT) s shlty to
work smong the chaliengea and undsr several changing circumaiances el were negative 1o the
tounam industry. Theas included the sconomic and poliical criasm, 53 well 23 aocisl and
environmentsl changea, cauaing TAT 1o aduat ta strategeea, waing both proactve and receptve
spproschea, 1o slign with tounaia’ beheviour and revive the criical atustion beck to nonmal,
Frohlema wens solved with &n emonEss on reviving he image of founam and marksting straiegea
that focimed more an “Digisl Marketing”, by introducing new fschnolngies relevent 1o consumers

featyiea and popuwiar trenda, and meking was of online socisl networka, Exampiea were the uas of

Facebook, Twitler, and YouTube to expand new datmibuton channela and quickly =ach and tenget
wordwide cusiomera, which helpsd make TAT & truly sxcelisnt marketng organzaton. |naddion,
TAT apuwrred 1o bwid “Brand Thailand” to become sironger and cleansr by communkcating the
*Amazing Thaitand” brand throwgh & marksting atrsisgy that dirscty meched the ounsts’ mind, or
“Emotional Marketing”, im order 1o overcome unpredictable or uncontrolizhle negatve Bctora.
Al the game lime, & new marketing spprosch wes sdopted by soplying the principlea of
*Crastive Boonomy”, In responas o owrala” congumpton Dehaviour. Beades, smponsaiE was gven
1o ustainehls fownam in enma of volume and value dmenaona 1o ceste e balancs of aocsl and
ECONDMIC growth, Iy promotng gresen tounam that presenes naiune, the emaronment, way of lifs,
cultures and Taditiona, slongaidse the mansgement and prevention of giobal warming. On the
occeaion of the TAT's 507 Anniverasny in 2010, the campsaign “Come to Thailend” was lsunched to
motivete snd creste & ssnae of reaponaiblty in every pant of the ouram Rdustry o owid & good
mage for e country’s unam, and stimulsis the trend for cohsave canng and oregsnving of
towram atractions, =3 well 23 realzing the valee of ravel and promoting educstonsl ounam.
An gffowent cras manegement Syatem wea niroduced oy developng the dsisbsss gyglem under
the “Cratslized Marketng” atrsteqgy, reaulting in the cnatslizston of dsta, information, and ogimnona
fram =il concemed panies for wme in forming the grateqies, and in gohang and alisvisting the
aiustona in depth in esch ses with different problema. The cted nformston can si@o be wesd in
TATa anslyas and decaion-making, 23 well 83 developing ita datsbase to further auppon
niormiation for the nelevant partes in the founam induatny.

Leatly, even though every cras hea hed & ssnoua negstve impsct on the countny'a touram
rduatrny, sl Sfforts by the relevant publc and prvate secton in joining forces o quickly =vive
Tnailands towam induatry and imagses have besn the main diving power for the induatna
contnwed aign of improvement | would like o teke tha opporunity o requeat the Thal peopie’a
coopersbon, 83 good hoata, in welcoming both Thal and foreign founats with amilea and fendliness
to creste 2 good impreason for cuwr walion. | would a0 ke the Thal peopls o join UE In Mansging
the crigE Qiustons; such aa, beng pan of the networka fo scrutinize afustons that could poasibly
sfiect ravel and touram, and notfying unweaesl incidents thet heppen 1o lownal and asfrectons o
atsie officizla, a0 that sporopniste actona can be taken in & timely mannser. |n sddion, | would lks
1o imwie the Thal peonle io travel within the country DecEuae domeatc Duram & very imponant &3
foreign townat armivela are sflected by the locsl cral. Domeatc fravel by Thal founat will play & key
aupnorting mis for Thaisnd’s onam industry 1o contnes. TAT & reedy 1o both leed and coondinats
with, and for the bensfia of, the public sector, business organzstiona and locel communities in
draving Thailand's economy in relston o bunam, norder to oreste velue, compstinensas, snd
Auatsinahilty for Thaiznd'a townam industny inthe g fenm.
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